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Alison Jones
Alison Peters Wooten
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Alison Stewart
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Allan Shields
Allen Garrett
Allen Nash
Allison Cooke
Allison Gunter
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Learning meaning and fuzzy tasks

Chart choosers RECOMMENDED OPTIONS

1 'to 1 mapp|ng Donor Name Days since Last Dona..
Alison Jones 553
Alison Peters Wooten 288 Increase # donatlons
Alison Sharp 1119 Increase # donatlons
Alison Starr 89 IVIontth
Alison Stewart 291 Increase # donatlons

Allan Dickinson 33 Increase#donatlons
Allan Green 738 Increase #donatlons
Allan Shields 182 IVIontth

Allen Garrett 573 Increase # donatlons
Allen Nash 194 Increase # donatlons

Allison Cooke 74 Increase #donatlons

Allison Gunter 841 Increase # donatlons
Allison Kirby 239
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Improved fluency allows more clarity
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Say the color, not the word

PURPLE YELLOW RED
RED GREEN

RED YELLOW

BLUE BLACK

RED GREEN ORANGE




Say the color, not the word

PURPLE RED
BLACK RED GREEN
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Hot (Spicy)

The SPice of Life

Instead of doing cinnamon, nutmeg, and all
those baking spices, I'll have one spice that's {
Bitter

for sweets, and that's pumpkin pie spice.
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How Spices Play in Blends Click me!

Aromatic
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The SPice of Lite

Instead of doing cinnamon, nutmeg, and all
those baking spices, I'll have one spice that's

Hot (Spicy)
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The Spice of Life

Instead of doing cinnamon, nutmeg, and all
those baking spices, I'll have one spice that's

for sweets, and that's pumpkin pie spice.
Sandra Lee

Examining
How Spices Play in Blends

Click me!
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Find these visualizations live: https://public.tableau.com/app/profile/bridget
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The SPice of Life

Instead of doing cinnamon, nutmeg, and all
9 those baking spices, I'll have one spice that's

for sweets, and that's pumpkin pie spice.

Blends Sandra Lee

Examining

al How Spices Play in Blends Click me!
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Find these visualizations live: https://public.tableau.com/app/profile/bridget
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INJECTION TRACKER Lot 2 mnths .

Daily Use Reasons Alert for
o,
Mon Tue Wed Thu Fri Sat Sun 53 Aj
of doses
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Atropine 1 doses 1.0ml
Haldol 48 doses 0.3ml
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WEALTH & HEALTH

INEQUALITY
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Color Start in black and white (or monochrome)

Assess what color communicates

Sequence Determine your narrative style (Ch. 6)

Toggle interactivity to one chart at a time

Visual Supports  Create a Style Tile

& Style Frame by what works together

Use of Space Stand far back (or take off your glasses)

(Shape) Balance white space with other aesthetic parameters

Alignment Pick a consistent alignment paradigm (data ink, text, or supports)
Play! This is the poetic part.

Register Aim for consultative register by clarifying and adding in guardrails

g Test it or sleep on it.
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D O N ATI O N D R I V E Sample data | Data current to 12/31/2014

Deborah Paul
CAMPAIGNS To-Date Donations Median Donation NEXT DONOR

Named
Sponsorships

Last Donation: 9/4/2012
15 months ago

Subscription

Amount .

(614) 867-5309
2012 2013
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Donation Amount

123 Fake Data Lane
West Linn, Oregon
500 1000 ) 97068

Frequency

$2, OOO 000.0 . $500 00
CITIES AND REG|ONS Days since Last Donation

I RECOMMENDED OPTIONS
f y Tier1

Tier 2

Tier 3

Annual

Monthly

Increase Donation Amount

poten‘ual .‘- e
donors{ L.

Increase # donations

COLLECT DONATION
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Debbie Dillon
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Ch Focus Question Answers

/ Practice . . .
. Domain experts such as sociologists,
psychologists, and other social
sciences pioneered a number of
methods we use today.
Theory Research

N

Perceptual Do the charts make sense as a

refinement composition?

Are there clear strategies to
deemphasize items not in focus
(e.g., gridlines pushed back or

deemphasized)?
Semantics
4 Symbols and Are icons used? (If not, what X
other relevant opportunities exist to add icons to
iconography clarify meaning?)
Are they semantically resonant X
of the information they repre-
sent (e.g., showing an action like
‘click here” or some attribute of
the data)?
4 b
= Using symbols is one
. common way of applying
semantics to help make sense of
the world.
Theory Research
-




fn___f.no - 5_
- -

12345




Semiotics Color Alignment

Deictic referencing  Contrast
Data Preparationrepair and Refinement Analytical Intent
Sequence Natural Language Interaction (NLI) Analytical Conversation Text Register
Ethical representationsScaffolding data discovery Layout Perceptual refinement

Visualization Scaffolding Visual Supports and Stylechart clusters

Practicing Intentldentification of vague concepts Navigating data literacy
Relative judgements Cleveland & McGill) Exposition Symbols and other relevant iconography

Metaphor Taxt | eye|sWayfinding Domain specific presentations

Axis Snapping . . Alt text
S . Use of Space / Shape
Task (MUDZGI’) DeSIQr“ng fOI’ mObI |e | ntentlona | ItyMOde AItEext\/iéual surﬂmaries

Iconicity of Representation Generalization Practices Data Literacy Democratization
Emphasis Size and color



On Sale Now

https://www.functionalaestheticsbook.com/
https://www.linkedin.com/groups/14124017/
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Foreword by Pat Hanrahan, Professor, Stanford University
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